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Further reading and resources )

VisitBritain: www.visitbritain.org

Britain’s national tourism agency.

Marketing Manchester: www.marketingmanchester.com
The agency promoting Manchester as a destination.

Visit York: www.visityork.org
York’s official information service.

Visit East Anglia: www.visiteastofengland.com

The visitor website for the east of England.

The Department for Culture, Media and Sport: www.gov.uk/government/
organisations/department-for-culture-media-sport

Information about the DCMS.

Association of British Travel Agents: www.abta.com

Advice and research for the travel trade.

Take Off in Travel: www.takeoffintravel.com
Careers information from Travel Weekly.

Dart Group PLC: www.dartgroup.co.uk

Information on Jet2 holidays and JET2.com
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Further reading and resources

Websites

Abta.com

ABTA code of conduct and Travel Trends Reports

Corporate Easyjet.com

Their corporate website contains their annual review and corporate strategy.
VisitEngland: wwwyisitengland com/plan-your-visit/visitengland-quality-schemes#/
Star ratings.

VisitBritain: wwwvisitbritain.org/markets

Inbound visitors market data

Coastal Tourism Academy: www.coastaltourismacademy.co.uk

Research reports into current issues affecting travel and tourism
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